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Chapter 1
Introduction

Since the beginning of time humans have travelled. Food, water, safety
or acquisition of resources was the early travel innovations. But the idea of
travel for pleasure or exploitation soon emerged. Travel has always
depended upon technology to provide the means or mode of travel. The
earliest travelers walked or rode do masticated animals. The invention of the
wheel and the sail provided new modes of transportation. Each improvement
I n technology increased indiviecd
improved and government stabilized, interest in travel increased for
education, slight seeing and religious purpose . One of the earliest travel
guides was written by Pausanias, a Greek, which was a to volume guide to
Greece, for Roman tourists in AD170.

The word tourism is related to tour which is derived from the Latin word
0 T o r Tomas Means a tool for describing a circle. The notion of a round
tour or a package tour has come from the word dornoséwhich is very much
of the essence of tourism. Tourism is a collection of activities services and
industries that delivers a travel experience including transportation
accommodations eating and drinking establishments, retail shops,
entertainment businesses, activity facilities and other hospitality services
provided for individuals or groups traveling away from home.

The World Tourism Organization (WTO) claims that tourism is
currently the w o r | latgéstindustry with average revenue of over & 3
trillion dollars. Tourism provided over six million jobs in the United States,
making i f the countryodos | argest

The total contribution from Travel and Tourism to the world GDP
growth by 3% in 2012. Tourism direct contribution to GDP in 2012 was US
$2.1 trillion and the industry directly supported 101 million jobs. The travel
and tourism industry is forecast to expand its direct contribution to GDP by
3.1% in 2013 faster than the 2.4% predicted for global economic growth.
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1.1. Definition of Tourism

Mathieson and wall (1982) created a good working definition of
tourism as i t tereporary movement of people to destinations outside their
normal places of work and residence, the activities undertaken during their
stay in those destinations, andthefacil i ti es t o cater to the

According to Macintosh and Geoldner (1986) i T o u tis ithessom of
the phenomena and relationships arising from the interaction of tourists,
business suppliers, host governments and host communities in the process of
attracting and hosting these tourists and other visitorso .

1.2. Evolution of Tourism

Tourism can be recognized as long as people have traveled ; the
narrative of macro polointhe 13"cent ury ; the A grand t
aristocracy to Europe in the 18" cent ury ; and the jour
Livingstone through Africa in the 19" century are all example of early
tourism . Thomas cook is popularly regarded as the founder of inclusive tour
with his use of a chartered train in 1841 to transport tourist form
Loughborough to Leicester. Before the 1950s tourism in Europe was mainly
a domestic activity with some international between countries, mainly within
continental Europe. In the period of recovery following World War I, a
combination of circumstances provided an impetus to international travel.
Among the important contributing factors were the growing number of
people in employment, the increase in real disposable incomes and available
leisure time, and changing social attitudes towards leisure and work. These
factors combined to stimulate the latent demand for foreign travel and
holidays. The emergence of specialist tour operators who organized
inclusive holydays by purchasing transport, accommodation and related
services and selling these at a single price, brought foreign holidays within
the price range of a new and growing group of consumers. The6 pac kage o6or
0 i n c | taus demoerdiized travel in Europe; foreign holidays were no
longer the preserve of the affluent and socially light classes.

By the early 21 century, international tourism had become one of the
worl dés most I mportant economic actiyv
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increasingly apparent form the Arctic to Antarctica. The history of tourism is

therefore of great interest and importance. That history begins long before

the coinage of t he wor d" cénflrg. unrties t 6 a't
western tradition , organized and an emphasis on essential destinations and

experiences can be found in ancient Grace and Rome which can lay claim to

the origins of both O6&her iSevendVendetsour i s m
of the World becomes tourist sites for Greeks and Romans.

Modern tourism is an increasingly intensive, commercially organized,
business- oriented set of activities whose roots can be found in the industrial
or post industrial west. The aristocratic grand tour of cultural sites in France,
Germany and especially Italy including those associated with classical
Roman tourism had its roots in the 16™ century. It grew rapidly, however,
expanding its geographical range to embrace Alpine scenery during the
second half of the 18™ century, in the intervals between European wars. As
part of the grand tourdés expansi on, [
expanding commercial, professional and industrial middle ranks joined the
landowning and political classes in aspiring to gain access to this rite of
passage for their sons . By the early 19" cent ury European | o
health, leisure and culture capital were smoothed by guidebooks primers, the
development of art and souvenir markets and carefully calibrated transport
and accommodation systems.

1.3. Importance of Tourism

Citizens now demanded more meaningful involvement and more
responsible and sustainable tourism practices. Local communities and Non
Government organizations today have a very important voice in the way in
which tourism is developed and resources allocated. Tourism provides
entrepreneurial opportunities for small operators, can foster balanced
development and empower rural communities, youth and women and can
dynamise other sectors.

The tourism industry includes everything that a traveler does on a trip
i eat, sleep, party, attend a conference, rent a car take a taxi, shop, change
foreign currency etc. It means that all of the economic activities of farmers,
fisherman , cook , shopkeepers electricians, customers , immigration and

8



literally every job that impacts directly or indirectly on tourism are all part
of the tourism value chain . For specialist events, sports and weddings the
value chain is even greater. It is clear that the tourism industry is far
reaching and is indeed everybodyods bu:

It is also important to recognize that the travel and tourism industry is
global, highly competitive and unstable. We must be able to continuously
undertake our research and market intelligence, anticipate change be
prepared and not be caught of guard in the management of the industry.

Tourism is an effective instrument in integrating this world into a
single universe. The importance of tourism can be explained also under the
following heads.

1) It is useful in transfer of resources from the generating economies to
the receiving economies.

2) A multiple effect can be created by improving tourism in an area. As
a result the entire community in that place gets benefited.

3) It provides a vast spectrum of employment opportunities generates.

4) Tourism can be used to foster national integration and also can
improve the healthy linkages with other nations.

5) Cultural integration can be promoted by tourism

1.4. Types of Tourism

The tourism industry has developed through the years and presently is
one of the most diversified, customized and specialized industries. The
different types of tourism are as under follows.

a) Leisure tourism
Lei sure time can be definrkd as f-

It is that time to do things that you normally have no time to in
your daily life. Leisure tourism includes a holiday with the
following,
Leisure activities:-

U Relaxation: Sleep, relax, reading, walk on the beach,

talking a scenic drive.
U Sport activities: Linking swimming, surfing, running etc.
9



b) Business tourism
|t ma y be defined as Atravel fc
Business tourism can be divided into three.
U Trading for goods to be resold on a whole sale basis.
U Conduct business transaction eg. Visiting a client
contract negotiation
u Attending a conference, exhibition or event associated
with their business.
¢) Medical tourism
It involves people who travel to a different place receive

treatment for a disease health condition or a surgical produce and
who are seeking lower cost of health care and higher quality of care.
Favorite procedures in medical tourism include cardiology,
cardiothoracic, cosmetic surgery, Plastic and reconstructive surgery,
weight loss, Neuron, Eye, Orthopedic surgery, as well as organ
transplants. Medical tourism service includes medical facilitation,
travel arrangements, accommodation, and transportation and tour
packages.
d) Cultural tourism

Cultural tourism or sometimes referred to as heritage tourism
is the division of tourism concerned with the regions culture,
specifically the lifestyle and history of the people their art,
architecture, religion and other elements cultural tourism includes
cultural facilities such as museums, theater and festivals. This is one
of the most popular type of tourism and attracts from different parts

of the world.
e) Adventure tourism

Adventure tourism is an outdoor activity that generally takes
place in an unusual remote or wildness area. This adventurous activity
can take place in the sea, in rivers, in the air, in mountains and is
associated with low or high levels of physical activity. These are
many types of product and services that fall within the adventure
tourism category such as: bungee jumping mountaineering
expeditions, rafting, rock climbing, driving, wind surfing, paragliding
and many more,

f) Wellness tourism
10



Wellness tourism is one of the fastest growing forms of
international and domestic tourism. This form of tourism involves
people who travel to a different place to pursue activities that maintain
or enhance their personal health and wellness and who are seeking
unique, authentic or location based experiences wellness tourism
include messages, body treatments, facial treatments, exercise
facilities and programs nutrition programs, pre and post operative spa
treatments and mind body programs.

g) Eco tourism

Eco tourism 1is Aresponsi bl e tr
conserves the environment and improves the well being of local
peopl eporpose oflece tourism is to educate the traveler about
natural destinations, to provide ecological conservation and awareness
to benefit economic development the political empowerment of local
communities and respect for the local culture. Here the traveler can
experience the natural way of life surrounded by natural
circumstances.

h) Sport tourism

Sport tourism refers to international travel either for viewing or
participating in a sporting event Examples include Olympics world
cup, tennis, golf etc.

i) Religious tourism

Religious tourism or faith tourism are people of faith who travel
on their own or in groups to holy cities or holy sites for pilgrimages,
crusades, conventions, retreats, religious tourist attractions or missionary
work.

j) Wildlife tourism

Wildlife tourism is the observation of wild animals in their
natural environment or in captivity. It includes photography, viewing and
feeding of animals. This form of tourism offer tourists customized tour
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packages and safaris and is closely associated with ecotourism and
sustainable tourism.

Other minor forms of tourism are slum tourism, Luxury
tourism, Agri tourism, Geo- tourism, culinary tourism etc.

1.5. Positive aspects of Tourism

Tourism is a socio economic phenomenon which has become
t he wor | d d&astestlgrawing iedsstry. Thermdjor advantages of
tourism can be explained under the following heads.

1) Employment
Tourism creates jobs, both through direct employment within the
tourism industry and indirectly in sectors such as retail and
transportation. By creating alternative sources of employment,
tourism reduces problems such as over-fishing, and deforestation in
developing nations
2) Revenue
It generates extra tax revenues like airport and hotel taxes.
3) Infrastructure
Tourism will result the improvements in infrastructure and leisure
amenities.
4) Culture
Tourism encourages the preservation of traditional customs,
handicrafts and festivals. The interchanges between hosts and guests
create a better cultural understanding between the guests and hosts..

5) Environmental
Tourism (eco tourism) helps to promote conservation of wildlife and
natural resources like rain forests.

1.6. Negative aspects of Tourism

The impact of tourism and tourists on both the manmade and
natural environment proves to be quite harmful. Tourism is in a conflict
with environment. The major disadvantages of tourism are as follows:-

12



1) Jobs created by tourism are often seasonal and poorly paid, yet
tourism can push up local property prices and the cost of goods and
services.

2) Interaction with tourists leads to an erosion of traditional cultures and
values.

3) It will increase pollution through traffic emissions, littering, increased
sewage production and noise.

4) It leads to the destruction of natural beauty through construction of
tourist resorts, hotels etc.

5) Tourism can cause a greater risk of crime.

1.7. Relevanace of the study

As tourism emerged as a panacea for economic development in
almost all the developing nations, the ruling authorities are permitting the
tourism activities without any thinking. As a result, the negative effects
which mentioned in the above paragraph will be more than that of
positive effects. Af ter real i zing
innovative tourism practices here and there. Responsible Tourism
initiative launched in Kerala in the year 2008 is one such example. So it
is the most relevant topic in tourism research.

1.8 Objectives

1) To analyse the socio economic conditions of local people in the study
area.

2) To explain the concept of Responsible Tourism.

3) To analyse the socio-economic and cultural impact of responsible
tourism initiative in Kumarakom Gramma Panchayath.

4) Make suggestions and recommendations

1.9.Study Area

This study is limited to Kumarakom Grama Panchayath, where the
Kerala Government started Responsible Tourism initiative for the first time
in the year 2008. Kumarakom Panchayat is located in the Pallom
Development Block. Vembanad Lake bound it on the west, Aimanam

Panchayat on the north, Thiruvarppu and Nattakam Panchayats on the east
13



and Kainakari and Neelamperoor Panchayats on the south. It has an area of
51.67 sq.kms and it consists of 16 wards.

Map of Kumarakom
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The early history of Kumarakom is not clear. Some say that the name

Kumarakom was derived from the words

refer to a land formed by the accumulation of sediments. This explanation

seems quite plausible as Kumarakom is a land constructed by the deposition

of mud and other materials through natural and manmade methods.
According to another version, the name is a combination of the words

Kumarad ( Lor d Subr ahmany.dhis isavithdeferéneeltoa moé ( h o n

the Murugan (Lord Subrahmanya) temple located a few kilometers from the
heart of the village.
14



Legend has it that Parasurama, one of the 10 incarnations of Lord Vishnu
reclaimed the land of Kerala by throwing his axe in to the sea. History talks
of another Parasurama, Mr Alfred George Baker, who reclaimed the wonder
land, Kumarakom, from 500 acres of wetlands lying north-east of Lake
Vembanad. Our modern-day Parasurama created a great, fertile area from
marshyland. |t was Baker 6s interest I
of Nature and diligent care of it that enabled him to create this paradise.

1.10. Research Methodology

Research is an art of scientific investigation. In common parlance
research means a search for knowledge. The systematic approach concerning
generalization and the formulation of a theory is also research. Research
methodology is used to solve the research problem. The present study deals
with the local work participation in tourism industry. Every research has
some steps involved. The following steps are needed for the present study.

1.11. Research design

The formidable problem that follows the task of defining the research
problem is the preparation of the design of the research project,
popularly known as research design. The study is based on the facts
collected and observation made in the local people engaged in tourism
industry at Kumarakom Grama Panchayat. Both analytical and
descriptive designs were used in this study.

Collection of data

The task of data collection begins after a research problem defined and
research design chalked out. There are mainly two types of data
collection as primary and secondary data. The data required for this
study were collected from primary and secondary sources.

Collection of primary data

The primary data are those which are collected afresh and the first
time, and thus happen to be original in character. Primary data required
for this study were collected from seven wards of Kumarakom Gramma
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Panchayath. The Kumarakom Gramma Panchayath consists of 16 wards,
out of which 7wards having the tourism activities and all these wards
were selected for this study.

Collection of secondary data

The secondary data are those which have already been collected by
someone else and which have already been passed through the statistical
process. The secondary data can be collected from news papers, internet,
booklets, KTDC, DTPC offices etc. Besides this, a number of
information has been held from guide, local people, tourism agencies,
resorts etc.

1.12. Sample design

A sample design is a definite plan for obtaining a sample from a
given population. It refers to the technique or the procedure the
researcher would adopt in selecting items for the sample. The study
involves the selection of 7wards; having tourism, out of 16 wards in
Kumarakom Gramma Panchayat. These wards involves lakes, resorts,
home stays etc. Since the population is very large, a convenient sample
of 50 is taken from the local people, 54 tourists (foreign and domestic)
were taken and 17 tourist resorts were also selected for the study.

1.13. Period of study

The researcher selected a period of three years from 2011 to 2014 as the
study period since the data collection from the tourists is seasonal in

nature.

1.14. Limitation of the Study

Since this study was a project work, time was a major constraint in this
work. In the case of data collection, non co-operation of informants
was another constraint. Language was another constraint in the case of
data collection from foreign tourists.

16



1.15. Chapter Scheme

First chapter of this work deals with introduction, objectives,
methodology, and review of literature. Second chapter deals with the
Responsible Tourism initiative in Kumarakom. Third chapter deals
with the Socio-economic conditions of respondents and effectiveness of
Responsible Tourism initiative from the view point of local people.
Fourth chapter deals with the activities of tourists and tourist resorts
which creates economic and cultural impact on a tourist destination.
Fifth chapter deals with major findings, suggestions and conclusion

1.16. REVIEW OF LITERATURE

Anbuselvan (2005) in his study argued that foreign tourist arrivals in terms
of share in the national arrivals are encouraging there is a scope for
improvement matching the potential.

Fazil (2004) in his study suggest that for the development of tourism
industry in India requires establishment of a National Tourism Board which
can only overcome the conflicts between various agencies involved in this
industry.

Konar (2004)in his study says that as a labour intensive tourism in India has
a great potentiality to absorb many unemployed people. He also argued that
the development of this industry is mainly depends on country wide
infrastructural development.

Amit.K.Chakrabarty (2006) conducted a study on unemployment and
development of tourism industry in India. He analyzed tourism industry can
play a vital role in Indian economy. It is a labour intensive economy and its
employment multiplier is 2.36. A large number of unemployed persons can
be employed by this industry. The government should take necessary steps
for development of the industry. The central government and state

government should allocate huge budgetary allocations for tourism industry.
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Abdul Mal ek (2008) anal yzed t he 0i nves
tourism devel opment;a study of Republ
as the program of investment incentives in Yemen is still at the beginning of

its application and therefore, the work of this program in the tourism sector

will appear only after several years. The program of investment incentives in

Yemen does not put accurately tourist covered by the program which can

make many of the components of the tourism sector benefiting from this

program, such as car rental agencies.

Dr. A. Ramachandran (2008) conducteda st udy on O6Touri sm a
satisfaction in Thamilnadu with speci
study highlights the necessary measures that need to be taken regarding

issues relating to transport facilities, infrastructure development and
environmental cleanliness and so on. From the study the place is more

suggestible for site seeing and it gives pleasure. It also shows that the place

has high floating population and it gives good business. The stone sculptures

were treated as the prime business entity for this place.

Abhijith Banerjee (2010) conducted a
worsening prospects for t i ger s 0 I n |l ndi a. He anal
background of the increasing popularity of eco tourism and the drastic loss

of tigers due to lack of funding, mismanagement, population and

development pressures as well as poaching, this article found out that the

present policies benefit neither conservation nor local communities. It is

only by integrating eco tourism into a broader array of sustainable

livelihood, will local communities be more inclined to support conservation

efforts.

18



Gawtham Patkar (2010) anal y z e d OTouri sm devel op

environment al | mpacts©o I n North

development of tourism in north east region requires a caution approach. A
right balance between the promotion of tourism and preservation of
environment is a must. Less polluting greener vehicles are to be encouraged
in and around tourist destinations for carrying people. Tourists also have to
ensure that the rubbish and debris are not left behind. The use of plastic or
tin container is to be avoided in the places they visit. The agencies involved
In tourism must ensure that their conduct as well as the behavior of the

tourist is not detrimental to the ecology and socio cultural environment.

Dr . M. H Salim (2008) conduct edad
Kerala through Kerala Financial Co r p o r(l&FC) iro Ker@la. This study
analyzed t hat t he i nfrastructu
sustained growth in the tourism sector. Therefore the ministry of tourism has
been making efforts to develop quality tourism infrastructure at tourist
destinations and circuits. The ministry of tourism has sanctioned 91 projects
for an amount of Rs 503.56 Core for infrastructure augmentation including
rural tourism projects in the year 2008-2009. The ministry has launched a
scheme for development of nationally and internationally important
destinations and circuits through mega projects. At this juncture the role of
state financial institutions like KFC in promoting small and medium scale
enterprises in the tourism sector cannot be ignored, especially in the state of

Kerala.

Dr. Manish Srivasthva (2009) anal yzed O0assessing

touri st sati sfacti on I N |l ndi aod.

tourism all over the world. Heritage tourism is a fertile ground for

19
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excercising creative talents, festering special kinds of relations between the
visitors and the host population, between the tourist and the host

environment.

S.Babu(2010)conducted a study fn O6Eco
sancturybo I n Thamil|l nadu. He conclude
encourage and support the diversity of local economies for which the
tourism related income is important. The revenue generated from tourism
helps and encourages government to fund conservation projects and training

programmes.

Umesh Maiya(2011l)conducted a study on
attitudes towards the socio cultural impacts of tourism in Karnataka. The
result of the study showed that support for the tourism industry is strong
among the local residents of the coastal Karnataka region. Furthermore,
residents not only support the current size of the industry but also are in
favour of its expansion. Despite the overall positive attitude towards tourism
local residents also perceived negative changes as consequences of the
Impact of tourism in the region. The most strongly perceived positive impact
was the improvement of employment opportunities ; the most strongly
perceived negative one being a general increase in the cost of land and real
estate. The respondents feel that the tourism industry is good for the local

economy, but also feel that tourists create traffic and parking problems.
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Chapter 2

Responsible Tourism Initiative-An Expereince with

Kumarakom Gramma Panchayath
2.1. Introduction

Kumarakom, as an international tourist destination, came into the
limelight after the visit of the then Prime Minister Atal Behari Vajpayee in
the year 2000. The setting in the backdrop of Vembanad Lake, the largest
freshwater lake in Kerala, has gifted the destination with panoramic views.
Besides the tourism activities in the backwaters, the Kumarakom bird
sanctuary which extends over 14 acres is a major tourist attraction.
Agriculture, fishing and tourism are the major economic activities of
Kumarakom. Kumarakom is declared as a Special Tourism Zone by
Government of Keralain2005.

2.2. What is Responsible Tourism?

Responsible Tourism was defined in Cape Town in 2002 alongside the
World Summit on Sustainable Development. Responsible Tourism is about
Amaking better places for peopl
vVisit.o Responsible Tourism req
local people and tourists take responsibility, take action to make tourism
more sustainable.

The World Travel Market has adopted the Cape Town Declaration of
Responsible Tourism Definition for its World Responsible Tourism Day
which encourages the industry to take responsibility for making tourism
more sustainable and demonstrate their responsibility.

The Cape Town Declaration recognised that Responsible Tourism takes a
variety of forms, it is characterised by travel and tourism which:

21
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o Mminimises negative economic, environmental and social impacts;

o generates greater economic benefits for local people and enhances the
well-being of host communities, improves working conditions and
access to the industry;

o involves local people in decisions that affect their lives and life changes;

o Mmakes positive contributions to the conservation of natural and cultural

heritage, to the maintenance of

o [provides more enjoyable experiences for tourists through more
meaningful connections with local people, and a greater understanding
of local cultural, social and environmental issues;

o provide access for people with disabilities and the disadvantaged;

o Itis culturally sensitive, engenders respect between tourists and hosts,
and builds local pride and confidence.

Behaviour can be more or less responsible and what is responsible in a
particular place depends upon its environment and culture

The efforts to launch RT at Kumarakom started in May 2007. The first
destination level meeting was held on 16th May 2007. The Destination
Level Responsible Tourism Committee (DLRTC) and the three working
groups in economic, environmental and social areas were formed in this
meeting. A second meeting of the DLRTC was held on 27th Nov 2007
before the official inauguration of RT on 14th March 2008. Kumarakom
Grama Panchayat took the lead in implementing the RT concept at
Kumarakom. Among the four destinations where RT is initiated in the State,
implementation of RT is considered to be most successful at Kumarakom.
Personal interviews were conducted at the destination as part of the
evaluation of RT implementation at Kumarakom. Besides, the evaluation
team conducted a focus group interview with the members of the Grama
Panchayat. The following observations are made from these interviews and
interactions with respect to the Terms of Reference given.

22
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2.3. RT related structure
a. SLRTC

The support given to Kumarakom at the State level, especially by the
Secretary and Director of Tourism, is regarded as the main force
behind implementation of RT in Kumarakom. Kumarakom is
represented in the SLRTC by its President. As per a suggestion from
the former Panchayat President, it would be worthwhile to include the
Chairman of the Welfare Standing Committee and one Panchayat
member interested in RT implementation as members of SLRTC. This
suggestion may not however work when more destinations are
brought under the RT network. Instead, they could be members of a
district level or zonal level RT Committees when RT implementation
Is expanded to other destinations nearby. Monitoring of the
Kudumbasree activities at Panchayat level is carried out by the
Chairman of Welfare Standing Committee, and in that sense, the
suggestion to include the Chairman of Welfare Standing Committee is
valid. Regarding the working groups under SLRTC, the former
President of the Panchayat is of the opinion that more members with
good knowledge are to be included. Training of elected ward
members in the RT destinations by the SLRTC is suggested.

b. Working Groups

Kumarakom Panchayat had the rare advantage of having a working
group in tourism because of the importance of tourism; Panchayats
can have specific working groups for subjects of local importance.
This has Dbenefitted the RT implementation mechanism in
Kumarakom. Those who are interested in the RT concept came
together and formed the tourism working group at Panchayat level.
Other than the working group at Panchayat level, three working
groups under DLRTC to aid the implementation of RT under the triple
responsibilities were also formed. Though the roles of the working
groups were known, these groups, except as individual members, did
not contribute much in RT implementation at Kumarakom. Of late,
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more owners of hotels and resorts have expressed cooperation and
participation in the continued implementation of RT.

c. Technical Support Cell at Destination level

Advices of the Technical Support Cell have helped the
implementation of RT at the destination. As far as Kumarakom is
concerned, the focus centre of RT implementation was this
Technical cell. The cell was active throughout right from the
launching date and contributed to several initiatives offering timely
support. Formation of Kudumbasree units and farmer groups to
contribute to the production system, formation of 'Samrudhi' group
for the collection and distribution of the produces, organizing the
hotels and resorts to become part of the RT movement, preparation
of a production calendar to evenly space production of vegetables
and thus to supply the products to hotels and resorts round the year,
liaison on issues within and between production units, etc. are few of
the functions carried out by the Technical Cell Coordinator. Most of
the time of the Coordinator was spent in the implementation of
economic responsibilities. The intervention of the Cell has helped to
solve labour related issues such as the dispute on the disbursement
of bonus for the houseboat crew.

The residents initially opposed setting up of a sewage
treatment plant, but the cell's efforts to create awareness among the
residents helped to set up the plant. At the initiative of the RT Cell,
the Panchayat President addressed a group of protesters that
included women and students of nearby school and committed to
them that the plant would be shut down in case of any malfunction.
The plant is now running under the supervision of DTPC. The RT
Cell ceased to be operational from June 2010 that brought in a void
to the other players in the RT System who depended on the RT
Coordinator for leadership and guidance.
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d. Price Fixing Committee

Price Fixing Committee became part of the RT implementation
structure during the implementation phase. The evolution was the
result of the realization that a price fixing mechanism would help in
arriving at a consensus price for the commodities supplied to hotels by
the community. DLRTC constituted the price fixing committee. The
members of the Pricing Committee were from the Grama Panchayat,
Kudumbashree, DTPC and purchase staff of hotels. Other members of
the Committee were Sales tax officer, veterinary officer, agricultural
officer, and representative from Kerala Agricultural University. The
Committee confined itself to vegetables and agricultural products that
are available in open market.

Initially, involvement of the Price Fixing Committee was more
frequent. But later on, the Committee met only when a drastic
variation in price was observed compared to the market price.
Currently, "Samrudhi”, the collection and distribution group of the RT
Implementation system fixes the prices of the items it sells to the
hotels.

After the takeover of the new Panchayat Samithi, no meeting of the
price fixing committee is held. Not all purchase managers of hotels
who buy products regularly through "Samrudhi* are aware of the price
fixing mechanism.

e. Quality Committee.

The Quality Committee was constituted to resolve issues related
to the quality of materials supplied to the hotels. Like the Price Fixing
Committee, this is also system evolved in an effort to benchmark the
quality of products. The hotels hesitated to source their products from
the community due to the fear of poor quality products. The frequency
of meetings of the Quality Committee has come down now.

The quality committee is also constituted by the DLRTC. The
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members of the Committee were from the Grama Panchayat,
Kudumbashree, DTPC, and Chefs of participating hotels, Veterinary
Surgeon, Agricultural Officer and Health Inspector. The Quality
Committee is not constituted after the new Panchayat committee has
taken over. Some of the respondents feel that the Quality Committee
IS not necessary since there is no dispute now with the quality of items
supplied. But as per a suggestion by the former Panchayat President,
representatives of Kudumbasree, Purusha Swayam Sahaya
Sangham(Self Healp Grop for men) and Karshaka Koottayma are also
to be included in the Quality Committee to maintain the quality
standards at the producer and supply levels.

. Samrudhi Activity Group

The Samrudhi group is operated by Kudumbasree members.
Samrudhi has assumed the role of procurement and supply of local
produces, perishable as well as non-perishable, to the hotels /
restaurants. Due to seasonal variations, all products will not be
available round the year locally. Such items are procured from
elsewhere.

Income generation by Samrudhi in the beginning was less, but
improved later. The income generated is also subject to seasonal
variation since it is linked with tourist seasons.

Initially, there were six members in the Samrudhi group, including
two graduates, which is presently reduced to three members with each
drawing a salary of Rs. 2000 per month. There is a need to improve
the collection and distribution system. Maintaining accounts of the
transactions was improper, but CDS is presently helping Samrudhi to
streamline it and Samrudhi is now generating surplus income.

The problem faced by the Samrudhi group is lack of working
capital. Kudumbasree has given an interest free loan of Rs. 30000 to
Samrudhi. Coconut, coconut oil and pappad are sourced on credit
basis. Besides the vegetables sourced locally, the unit procures
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vegetables from other places, to meet the demand of the hotels.
Though this is not intended as an activity of RT implementation, the
unit has adapted to this to make up for the shortages in the operational
income.

In the beginning, the RT Coordinator contacted the hotels,
collected the purchase orders and passed it to Samrudhi Group.
Samrudhi procured the items from the production centres and supplied
to hotels. In the absence of the RT Coordinator since June 2010, the
hotels and resorts contact Samrudhi by phone for the supplies.
Payment to Samrudhi is made by cheque. The hotels take a credit
period varying from 15 days to 45 days. For better management of
Samrudhi, at least five members are needed according to the
chairperson of CDS. The present strength is three, which came down
from the initial strength of five. While two persons manage the shop,
three others are needed in the collection and distribution activities.

The Samrudhi group does not have any vehicle, though a vehicle is a
must for collecting the vegetables and distributing it to the hotels. The
present need is met by hiring vehicles. The former Panchayat
President and the Chairperson of CDS suggest seeking fund from
Department of Tourism for the procurement of an auto-rickshaw.

. Farmers' Groups

The farmer groups and homestead farmers are the producers of the
supplies and formed the first link in the supply chain. There are 450
farmers in 10 groups called "Karshaka samithis" associated with RT
initiatives. The homestead farmers, numbering about 512, also
cultivated vegetables and other items in the premises of their
house/compound, and supplied it to the hotels / restaurants through
Samrudhi.

Karshaka koottayma is another group of farmers. Kudumbasree

extends financial support to this. All the farmers are not giving their

products to Samrudhi. All the items needed by the hotels are not
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produced at Kumarakom by the Farmer Groups. Also all the products
of the Farmer Groups are procured by the hotels.

2.4. Relationships among partners and stakeholders of RT

The partners and stakeholders at destination level are identified as
Kumarakom Grama Panchayat, DLRTC, RT Technical Support Cell,
Working Group- Economic Responsibility, Working Group - Social
and Cultural Responsibility, Working Group - Environmental
Responsibility, CDS, Kudumbasree, Department of Tourism, DTPC,
the industry (Hotels and Restaurants), Samrudhi, Kudumbasree Units,
Farmer Groups, Artisans, Cultural groups and other SHGs

Roles of these players varied from regulatory to monitoring and
from facilitation to execution. Except the industry (hotels and
restaurants), all the players are lined along the supply side, like a many-
to-one game. This so happened because of the thrust given to economic
responsibility alone and because of the absence of SHGs and NGOs.

Initially, the relation with the industry was weak. With the co-
operation of State Tourism Department of Tourism and Kumarakom
Grama Panchayat, the implementation system succeeded in bringing
together 15 hotels/resorts to the RT movement. The local community
thus got the opportunity to make use of their traditional lifestyle and
cultural talents to get economically rewarded. Several initiatives of the
RT Cell have helped in the involvement of the local community in
meeting the requirements of the industry. The RT Cell was
instrumental in establishing units for vegetable cultivation, fish
processing, chapatti making, chicken processing, supply of tender
coconuts, gift making, pappad making, handicraft and painting,
souvenir, and performing groups like Shinkarimelam and other cultural
groups. All these units were operated by different micro enterprises and
individuals. But only very few are surviving today and the initial
enthusiasm did not last long.
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The aspiration level of the community was very high whereas the
industry was very cautious in sourcing their requirements locally.
According to the representatives of the industry, quality was one major
factor that retarded their interest to buy local products. The hotels
which cooperated with the RT implementation did so because they
considered it as a social cause and due to a sort of political pressure at
local level. The industry also has come forward to assist in establishing
a water supply scheme at Kumarakom. When the land in the possession
of the Panchayat for establishing the scheme was found to be not
sufficient, the industry contributed to buy more land. Thus the water
supply scheme implemented in Kumarakom is an example of the
cooperation of the industry in community development. The industry
has also contributed to organize training programmes targeting drivers
and employees of boats to make them tourist friendly.

2.5. Ownership by the local body

Kumarakom Panchayat has succeeded in effectively coordinating the
roles of the players in tourism in line with the principles of RT. It could
bring together the Kudumbasree units, few of the hotel / resort
establishments, and the local community. There is no doubt that Kumarakom
Panchayat played a key role in the implementation of RT in Kumarakom.
The leadership of the Panchayat played a critical role in institutionalizing the
RT system in Kumaarakom.

The initiatives of former Panchayat Samithi are continued now. The
President of the Kumarakom Grama Panchayat is of the view that constraints
if any would be discussed and resolved. A team from the Central
government visited Kumarakom and they expressed satisfaction over the
implementation mechanism of RT followed here. This was an
encouragement to the Panchayat Samithi to take it forward. And the most
recent PATA award to Kumarakom is to be seen as similar nourishment to
the implementing agency in the destination. The ward members of the
Panchayat are extending their cooperation in the implementation of RT.
There is a suggestion that the elected members be given training on RT
concepts so that the role of Panchayat could be more productive.

29



The tourism working group of the new Panchayat Samithi took certain
decisions and submitted to the Grama Sabha. The influence of RT principles
Is reflected in the decisions taken by the new tourism working group of the
Panchayat. Few of the decisions taken by the new working group are as
follows:

1 To set up selling outlets of local produces. Though this is not confined to
tourism sector alone, when the targeted customers are visitors and the
stakeholders in tourism, the attempt has to be seen as an effort to improve
the economic responsibility of RT.

1 Dredging and deepening of canals in the village. The decision if
implemented in the true spirit would help in improving the quality of
environment in the destination.

¢ To train tourist guides. This can be categorized under economic
responsibility, which would help in improving the quality of tourism
services and reduce leakages.

1 For a wider and even spread of RT. This decision is perhaps the most
encouraging one and reflects the acceptance of RT by the local body as a
guiding principle for tourism development in Kumarakom.

The future of RT depends on the initiatives taken by the Panchayat
with the support of Department of Tourism.

2.6. Ownership by industry

During the destination level workshop held at Kumarakom on 16th
May 2007, Secretary, Tourism, Government of Kerala, made a remark
about the series of complaints made by the hoteliers against the
Panchayat and the local community, and the views held by the local
people that tourism industry was a business of outsiders who exploit
the local resources. Three hoteliers signed the agreement in that
workshop extending their cooperation in the implementation of RT at
Kumarakom. This number got increased as more hoteliers joined the

group.
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In Kumarakom, the initial interest shown by the industry in their
participation in RT implementation did not last long. Out of 15 hotels
and restaurants that participated in the beginning, only five remained in
RT. Those who continue to participate, purchase products from local
supply groups. Although the purchases were mostly for the staff of the
hotels (and not for the guests), substantial business could be generated.
From September 2008 to January 2010, the industry purchased about
Rs. 27 lakhs worth of local produces that include perishable as well as
non-perishable items.

In the employment front, the Zuri hotel has employed 28 out of 30
people for works associated with gardening from the local community.
All the unskilled staff in the kitchen and housekeeping are from the
local community. The Kumarakom Lake Resort, besides being the
biggest procurer in the RT movement, encourages development of
entrepreneurship. The hotels presently participating in the RT
movement are ready to procure more items if it meets the quality
standard and required volume. The biggest concerns expressed by
industry representatives were higher price charged by Samrudhi
compared to the market price and lack of quality. The quality
maintained initially was not kept when the demand increased. Some of
the hotels shifted to other vendors when Samrudhi could not supply the
quantity ordered. Since the industry is cautious of the quality of
products and since it is also sourced from places outside Kumarakom,
most of the purchases are restricted for consumption of the hotel staff.

2,7. Benefit to the local community

The RT Cell at Kumarakom identified several social issues that
irritated' the local community. The social issues identified were:

Pollution of backwaters and small canals

Displacement of local people

Conversion of agricultural land to non-agricultural uses by filling paddy
fields

Denial of local access to the backwaters by tourism properties
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Pollution of public places

Tourism related immoral activities

Increasing consumption of alcohol and tendency for drug usage
Encroachment of backwater shores by tourism properties

All the above issues are being addressed by the Grama Panchayat and the
RT initiative aided in developing projects and tapping financial requirements
for executing the projects. The sewage plant set up at Kumarakom is
intended to control the pollution of Vambanad lake caused by the
houseboats. Ban on use of plastic items need to be strictly enforced in
Kumarakom Panchayat, according to the President of Kumarakom Grama
Panchayat. As a result of the RT movement, the bird sanctuary area is
declared as a plastic free zone. The RT movement has attempted to convert
uncultivated land back to cultivated land. A walkway project provides the
tourists and the local residents alike to get access to the lake. Because of RT,
the residents guard against immoral activities and atrocities against women.
As a Panchayat that promotes RT, it would be difficult to grant licenses to
tourism properties to reclaim and encroach to the backwaters. RT also has
contributed to the development of infrastructure. A direct benefit to the local
community due to RT is the drinking water scheme, set up with the
cooperation of the hotel industry at Kumarakom. The street lighting in
Kumarakom is improved due to the efforts of the RT Cell and Panchayat.

The RT has helped in the development of entrepreneurs. Responsible
tourism destination cell has developed three souvenirs in Kumarakom - a
houseboat model, a snake boat model and a depiction of traditional angling
of the fishermen in Kumarakom. All the three souvenirs are crafted and
made available at the resorts in Kumarakom by three local entrepreneurs.
Two variants of the houseboat models were priced at Rs. 500 and Rs. 1100.
The snake boat model is priced at Rs. 4000 per piece. The model of
traditional angling is priced at Rs. 800 per piece. By making models of
Kettuvalloms and houseboats, the entrepreneur earns upto Rs. 20000 a
month. This is a handicraft unit and the individual makes about 20 models in
a month. He hopes to double the production with the help of machines. This
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unit was in existence before RT, but the earnings are more regular after the
implementation of RT.

A number of people in the destination actively associates with
Responsible Tourism. Since there is no intermediary, the benefits of RT
movement go straight to the local community who produce perishable and
non-perishable items for the tourism enterprises. Tour packages like "Village
life experience™ and "A day with the farmer" give opportunities to tourists to
experience the village life. The participants of the package are also the direct
beneficiaries of tourism.

The "Geethabhai™ unit is one of the largest suppliers of vegetables in
Kumarakom. This unit employs 21 persons. Since the implementation of RT,
this unit is engaged in cultivation of paddy in seven acres, homestead
farming for growing vegetables and plantains and poultry farming. The
products are sold to Samrudhi. Items remaining after selling to Samrudhi,
are sold to other shops. The entrepreneurs have attended classes on organic
farming and they believe that organic farming would generate more profit
for the unit. Another unit called "Earamattom™ led by another woman
entrepreneur also is doing well since the implementation of RT. This unit
has 19 members. The main activities of the unit are vegetable growing,
catering, tailoring and performing cultural shows.A third one is the Gopika
Cultural Group, a unit formed after the implementation if RT by another
woman. But after couple of performances, the group is now inactive. Earlier,
the RT coordinator helped them to get invitation to stage performances. The
members in the group are engaged in other activities like making brooms
and mats that are supplied to Samrdubhi.

2.8. Role of Kudumbasree

The Kudumbasree units are the activity groups formed by the members of
Ayalkootam or Area Development Societies that fall under the CDS. There
are 301 Kudumbasree units at Kumarakom with a total membership of 4500
women. The total women population in the Panchayat is about 5500. Thus
Kudumbasree has a strong foothold among women in the
Panchayat. Kudumbasree was the main stake holder group in RT
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implementation. The District Mission played a great role in the participation
of Kudumbasree units in RT. The trend shows an increasing enrolment of
women in Kudumbasree since the implementation of RT. When the RT was
initiated, there were 167 Kudumbasree units. This is now increased to 301.
Fifteen units are concentrating on growing vegetables. Continuous supply of
vegetables to the participating hotels / resorts was made possible due to the
efforts of Kudumbasree. The Kudumbasree units leased about 1.13 acres of
land and cultivated vegetables to meet the demand for continuous supply to
the participating hotels.

The Kudumbasree units were expected to strengthen the production
system and participate in the collection and distribution of the products. The
collection and distribution system was carried out by the Samrudhi Activity
Group. In contrast to the general nature of Kudumbasree units that are
engaged in production, the Samrudhi unit of Kudumbasree is not engaged in
any production and the unit has two male members. The activities of
Samrudhi are governed by a separate byelaw under Kudumbasree. The CDS
is in full command of Samrudhi. They were given financial assistance in the
beginning and the accounts are audited by CDS. Samrudhi has an outlet for
open sale and the space for the shop is provided by the Panchayat free of
cost.

The production units faced challenges like climate related adversities.
The vegetables produced by the units are sold in the open market as well as
to Samrudhi. It cannot be said that the market available through RT is
critical for the units. The demand for the products always used to be higher
than the production. As it was revealed, these units could not achieve the
production targets as demanded by the industry.

Formation of more Kudumbasree units, capacity building on production,
planning and marketing and financial support to their operation would be
required. Presently, only State Bank of Travancore is extending financial
support to the units. According to the President of the Panchayat, more
banks will have to extend financial assistance for the operation of
Kudumbasree units. These units will have to work in cooperation with
Agricultural Department and agencies like Matsyafed.
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2,9. Gender aspects

The role of Kudumbasree in the implementation of RT has helped to
improve the status of several women by giving them opportunities to find
employment and leadership qualities. One of the Kudumbasree member is
recently elected to the local body as well. She is also a successful
entrepreneur today and her unit, named as "Geethabhai", supplies vegetables
to the industry fetching revenue of over Rs. 10000 a month.

There are other women entrepreneurs who also were engaged in activities
that got rewarded by RT. Besides growing vegetables, women are actively
involved in cultural groups. Some of them are part of the "Village Life
Experience” and are beneficiaries of the RT movement.

Before the implementation of RT, the members of the Samrudhi unit
were housewives. It is estimated that Samrudhi has benefitted more than 100
families in Kumarakom.

Women from the local community are benefitted through employment in
hotels and resorts. The Zuri hotel for example has more women from the
local community than men.

The government channel of Belgium telecasted the success story of RT
at Kumarakom. The telecast covered 12 countries. The success of RT in
women empowerment and poverty eradication was well projected in the
telecast. The movement has directly involves 900 women in Kumarakom.

2,10. Production system

An assessment of the demand for local produces was made by KITTS
earlier. But the production by the Kudumbasree units, farmer groups and
home-stead farmers were far below the estimated demand. The RT cell at
Kumarakom collected orders from the participating hotels / resorts regularly
and supplied the items as per the order. The quantity thus ordered was
however different from the demand estimated by KITTS. The main reason
for this deviation could be attributed to the lack of confidence in the quality
of products that could be locally supplied. The industry will not compromise
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on the quality and variety of products that are meant for guests. The
improvement can be expected only if the items supplied through RT
movement are qualitatively better.

Agriculture is the backbone of the economy in Kumarakom. RT
implementation hence has given sufficient importance to this sector. An
additional 55 acres of uncultivated land is brought under cultivation through
RT. The land is taken on lease. CDS fund is utilized for this. Fish farming
was promoted in ten ponds in the Panchayat area. The number of
Karshakasamithis who participated in the RT movement at Kumarakom was
10 with 450 members. Besides, there were 510 home-stead farmers.
Members in micro-enterprises were 25.

The formal production system of RT depended on Kudumbasree, home-
stead farmers and farmers. About 6 acres of land by Kudumbasree, 14 acres
by Home-stead farmers and 40 acres by farmers were brought under
cultivation for RT on an average in a month during the period from Sept
2008 to Jan 2010. Out of these, 16 acres of land was additionally brought
under cultivation because of RT.

2.11. Collection and supply mechanism

The collection and supply mechanism in RT is through the Samrudhi
group. Samrudhi in Kumarakom is functioning well. In the first 18 months,
the turnover of Samrudhi was Rs. 12 lakhs and successfully competed with
established distributers and traders. Average revenue generated in a month
by Samrudhi is to the tune of Rs. 60000. Samrudhi supply the items to
hotels, restaurants, home-stays and houseboats. They also have an open shop
to sell the procured items.

There are challenges faced by Samrudhi. At times, Samrudhi is unable to
supply the items in the required quantity. They will not be able to supply
fruits and vegetables that are imported or that are not grown in Kumarakom.
The hotels usually get a credit period for making payment, but with
Samrudhi, this is creating difficulties. Quality is another challenge faced by
Samrudhi. For example, local pappads last for seven days, whereas packed
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pappads in the market last up to three months. Operation of Samrudhi faces
challenges like lack of working capital. The women engaged in the
Samrudhi unit sometimes are not able to take their salary every month due to
lack of working capital. It is said that they stick on to Samrudhi with the
hope of better sale in future.

A good number of items are sourced by Samrudhi from outside
Kumarakom. As such there is no value addition happening in the supply
chain. The role of Samrudhi is limited to exchange of commodities against
orders. With just two members, one cannot expect anything to add value to
the products before it is delivered.

Some of the items like Plantain flower, papaya, tender coconut and
plantains are supplied directly by the farmers to hotels. The RT
implementation has thus given an opportunity to the farmers to sell their
products directly to the consumer and avoid middlemen.

An analysis of the items supplied by Samrudhi to the hotels in terms of
consistency in supply and value of items, Samrudhi will be able to still
maintain or improve their business if the collection and supplies are limited
to the following four or five items like fish, coconut, tender coconut,
handicrafts and souvenirs

2.12. Local awareness and involvement

The local community at Kumarakom is well aware of the RT concept.
The awards it received at national level also has helped to spread the
awareness further. The PATA award received recently must have again
helped to firm up the belief of RT concept among the local community. It
Is pointed out to conduct awareness programs on RT concept on the basis of
a training module prepared on the basis of the experiences gained in the RT
implementation. The ward members are also to be given the training.
Repeating the training in every three months would help to cover the entire
community.
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Chapter 3
Socio-Economic Profile of Local People

Introduction

Kerala the Goddés own country is the
industry. In Kerala, Kumarakom is one of the main tourist destination
because of its special geographic nature with plenty of backwater resources.
Kumarakom is located the banks of the large backwater Vembanadu lake.
The backwater sources of Kumarakom are unlimited and there are a number
of canals which acts as a medium for connecting the distant place through
water transportation. The journey through houseboats provides the tourist a
clear view of Keralabds culture and tr:

This chapter tried to analyses the Socio-economic impacts of Responsible
Tourism initiative in Kumarakom from the view point of local people. For
analyzing the impact of this new venture, the researcher collected
information from local people including tourist guides, taxi drivers and petty
shop owners.

Demographic features of local people

1. Sex: The study has given equal importance to both male and
Female .The 50 samples include 23 males and 27 females.

2. Age group: The study is conducted among persons of different age
groups ranging from 25 to 60.

3. Marital Status: Out of the fifty samples 40 persons are married and
10 are single.

4. Educational Qualification: Different levels of educational
qualification are considered for this study. Out of the 50 samples,
30 persons were below 10", 15 were plus two holders and 5 were
graduates.

5. Annual Income: The survey is conducted among persons of
different income below 10,000 to above 40,000.
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Economic Impact of Responsible Tourism

In order to measure the economic impact of Responsible Tourism
Initiative, the researcher collected information on employment, nature of
work, income, economic leakages and linkages. The job opportunities
availed by the sample households after the implementation of Responsible
Tourism initiative is explained in the following table

Table 3.1
Employment opportunities availed after implementation of Responsible
Tourism
Employment Sex o
Opportunities Male | Female Total o
Driver 8 - 8 16
Home stay Owner 2 2 4 8
Resort Owner 5 1 6 12
Worker in Resort 6 23 29 58
Other 2 1 3 6
Total 23 27 50 100

Source: Primary Data

From the above table it is clear that 58 per cent people (both male and
female) got employment opportunities as workers in resorts. 16 per cent
people got employment as drivers in the study area. 12 percent people
started their own resorts after the implementation of Responsible Tourism. 8
per cent people started their own home stays and 6 per cent of the
respondents are engaged in other activities. It is noticed that no females
were engaged in driving activity.

Majority of the respondents got employment opportunities in relation
with tourism after the implementation of Responsible Tourism initiative in
Kumarakom
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Table 3.2

Employment opportunities of respondents before the implementation of
Responsible Tourism

e Sex
Employment Opportunities Male | Female Total %
Clam Collector 6 3 9 18
Fishing 4 4 8 16
Toddy tapping 3 - 3 06
Casual labour 6 8 14 28
Unemployed 3 10 13 26
Other jobs 1 2 3 06
Total 23 27 50 100

Source: Primary data

Employment scenario of the study area was not so good before the
implementation of Responsible Tourism in Kumarakom. 28 percent
respondents were engaged in casual labour activities while 26 per cent had
no employment. The economic condition was so bad for them at that time.
18 per cent were clam collectors and 16 percent were engaged in fishing. 06
per cent were engaged in toddy tapping and another 06 per cent were
engaged in other types of jobs.

Majority of the respondents in the study area had no regular income
before the implementation of Responsible Tourism initiative

Table 3.3

Number of years of working in tourism industry

No of Years Number of persons %
Below 1 5

Year 8 10

16

1-2 7 14

2-3 10 20

3-4 4 3

4-5 16 32

Above 5
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Total 50 100

Source: Primary data

32 per cent of the total respondents were working in connection with
tourism industry for more than five years.20 per cent of the respondents are
In this sector for three to four years and 16 per cent were engaged in tourism
activities for one to two years. 14 Per cent have an experience of two to
three years. 8 per cent of the respondents were engaged in tourism related
activities for four to five years.

From the above table it is clear that majority of the respondents have
an experience with tourism industry for more than five years

Table 3.4

Nature of receipts

Hourly Daily Weekly | Monthly Total

No. of 9 22 5 14 50
respondents
Percentage 18 44 10 28 100

Source: Primary data

Out of 50 respondents 44 per cent receives wages on daily basis. 28
per cent people have a monthly income while 18 per cent have wages on
hourly basis. 10 per cent respondents opined that they are receiving income
on a weekly basis.

Majority of the respondents opined that they receive income on a daily
basis
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Table 3.5

Present Income of Respondents

Income Group(in Number of Percentase
rupees) Workers g
0-3000 6 12

3000-6000 11 22
6000-9000 17 34
9000 and above 16 32
Total 50 100

Source: Primary data

From the above table it is clear that 34 per cent of the respondents are in
an income group of Rs.6000-Rs.9000, while 32 per cent are in the group of
Rs.9000 and above. 22 per cent have a range of Rs.3000-Rs.6000 and 12
percent are in the group below Rs.3000.

From the above analysis it is clear that more than 60 per cent of the
respondents have an income above Rs.6000

Table 3.6

Comparison of Past and Present Income of Respondents

Out of 50
implementation  of

Number of Past income Present Percentage
Workers income Change
17 0 0-6000 34
17 1000-5000 6000-9000 34
16 5000-8000 9000 and 32

above
Total | 50 100

Source: Primary data

respondents,
Responsible

17 people had no
Tourism

income before the
initiative.

After the

implementation, their income has increased to range of Rs.0-6000. Another
17 people had an income between Rs.1000-5000 before this scheme and it
increased to Rs.6000-9000 after the implementation of Responsible
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Most of
Responsible Tourism

t he

respondent 0s ementatianofe

Table 3.7

Tourism. 16 respondents had an income of Rs.5000-8000 and it increased to
Rs.9000 and above after the implementation

Developmental activities took place in Kumarakom Panchayat

De\.'e.lo.pmental Yes No Total Percentage
activities

Establishment |6 4 10 20%

of shops

Infrastructural | 13 7 20 40%
Development

Employment 16 2 18 36%
generation

Others 1 1 2 4%

Total 36 14 50 100

Source: Primary Data

40 per cent of the respondents have the opinion that after the
implementation of Responsible Tourism, infrastructural development took
place in a very well manner. 36 per cent of the respondents have opined that
these initiatives generated more employment opportunities to the local
people. 20 per cent have an opinion that this initiative will enhance the
activities of trade and commerce. 4 per cent respondents opined that

Responsible Tourism initiative generated other benefits.

The Responsible Tourism initiative paved the way for infrastructural

development and employment generation.
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Table 3.8

Benefits from tourism industry (Other than Income)

Benefit No. of people Percentage
Improvement in 8 16%
Language
Cultural advancements 10 20%
Enhancement in 32 64%
standard. of living
Total 50 100

64 per cent respondents have the opinion that the implementation of
Responsible Tourism enhanced their standard of living. 20 per cent
respondents have opined that there is a cultural advancement in the local
area after the implementation of this scheme.

Responsible Tourism initiative enhanced the living standards of the
local people to a great extend and their culture has also advanced very much
after this. The language of the local people has increased a lot after this
initiation.

Table 3.9

Satisfaction from the performance of tourism industry

Level of To a great To some extent | Not at all | total
Satisfaction | extent

No. of people | 27 21 2 50
Percentage 54% 42% 4% 100

54 per cent respondents believed that the performance of tourism
industry is good to a great extent. 42% of opined that they are satisfied with
the performance of tourism industry to some extent. While only 4 per cent
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respondents expressed their view that the satisfaction from the performance
of tourism industry is not good at all.

More than 50 per cent respondents have the opinion that the tourism
development is satisfactory to them.

Table 3.10

Problem with tourism industry

Yes No Total
No. of People a1 9 50
Percentage 8904 18% 100

82 per cent of respondents opined that there are some problems with
tourism industry. While only 18 per cent viewed that there is no problem
with tourism.

Majority of the respondents have the opinion that there are some
problems still persisting in tourism sector even today after the
implementation of Responsible Tourism.

Table 3.11
Nature Of Problem

Problems No. of People Percentage
Economical 12 24%
Environmental 28 56%
Social 0 0%
Cultural 10 20%

Total 50 100

Source: Primary Data
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Out of fifty respondents, 56 per cent have the opinion that there are
environmental problems still persisting after the implementation of
Responsible Tourism initiative. 24 per cent of the respondents have the
opinion that there are some economic problems and 20 per cent have the
view that there are some cultural disintegration in tourism sector. It is
interesting to note that no respondent has the view that there exist some
social problems in Kumarakom after the implementation of Responsible
Tourism.

More than fifty per cent of the respondents have the opinion that the
environmental issues are not addressed properly even after this new
initiative.
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Chapter 4
Socio Economic and Cultural Impact of Responsible Tourism

Introduction

For analysing the socio economic and cultural impact of tourism, it is
necessary to study the views of various stakeholders in tourism industry. In
this chapter the researcher tries to analyse the information provided by the
respondents coming under two categories viz. tourists and resort owners.
These two categories are so influential in the tourism development of a
particular region and they can be used as the parameters for the testing of
success or failure of a tourism policy implemented by the government.,

Table 4.1

Categorisation of Touristsin Kumarakom

SI1.No Category Kumarakom

31
(57.41)

1 Domestic

23

2 Foreign
(42.59)

54
(100)

Total

Source: Primary data

Out of 54 tourists 31(i.e 57.41 per cent) were Domestic tourists
and 23(i.e 42.59 per cent) were Foreign tourists. From the above
table, it is clear that more than 50 per cent of the tourists were
domestic type.

47



Table 4.2

Annual Income of Tourists

Kumarakom
SI.LNo | Annual Income
Domestic Foreign
Below Rs.2.5
1 0 0
Lakhs
2
2 2..5-3.5 Lakhs 0
(6.45)
5 4
3 3.5-4.5 Lakhs
(16.13) (17.39)
9 6
4 4.5-5.5 Lakhs
(29.03) (26.09)
8 9
5 5.5-6.5 Lakhs
(25.81) (39.13)
7 4
6 6.5 and Above
(22.58) (17.39)
31 23
Total
(100.00) (100.00)

Source: Primary data

Out of 31 domestic tourists, 29.03 per cent have an income of
4.5 to 5.5 lakhs, 25.81 per cent have an income of 5.5 to 6.5 lakhs,
22.58 per cent have an income of 6.5 lakh and above, 16.13 per
cent were in the category of 3.5 to 4.5 lakhs and 6.25 per cent were
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reported and income between 2.5 to 3.5 lakhs. No domestic
tourists were reported in the category of below 2.5 lakhs.

39.13 per cent of foreign tourists have an income of 5.5 to 6.5
lakhs while 34.78 (17.49 per cent each) percent were in categories
of 6.5 and above and 3.5 to 4.5 lakh. 26.09 percent have an
income slab of 4.5 to 5.5 lakhs. No foreign tourists were reported
in the case of 2.5 to 3.5 lakh and below 2.5 lakh.

Majority of the domestic tourists have an income up to a limit of
6.5 lakhs while more than 50 per cent of the foreign tourists have
an income range starts from 5.5 lakhs and ends with more than 6.5
lakhs.

Table 4.3

Amount of expenditure incurred by Tourists

SLN Amount of In Kumarakom
.No
expenditure incurred | Domestic Foreign
1 Below Rs.20,000 0 0
2
2 Rs.20,000-Rs.40,000 0
(6.45)
5 4
3 Rs.40,000-Rs.60,000
(16.13) (17.39)
8 6
4 Rs.60,000-Rs.80,000
(25.81) (26.09)
c Rs.80,000- 9 9
Rs.1,00,000 (29.03) (39.13)
6 Rs.1,00,000 and 7 4

above (22.58) (17.39)
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31 23
(100.00) | (100.00)

Total

Source: Primary data

Table 4.3 shows the average expenditure incurred by the
tourists who visited Kumarakom. Out of 31 domestic tourists 29.03
per cent have expenditure between Rs.80, 000-Rs.1, 00,000, while
25.81 per cent have an expenditure of Rs.60, 000 -80,000 , 22.58
have an expenditure above Rs.1 lakh. 16.13 per cent spend an
amount in the range of Rs. 40,000-60,000 and 6.45 per cent have
expenditure between Rs.20, 000-40,000. No tourists were reported
an expenditure below Rs.20, 000.

39.13 per cent of foreign tourists have expenditure between
Rs.80, 000-1, 00,000 while 26.09 per cent have an expenditure of
Rs.60, 000-80, 000.34.78(17.39 per cent each) have expenditure in
the range of Rs.40,000-60,000 and Rs.1 lakh and above. No
foreign tourists were reported expenditures in the ranges of
Rs.20,000-40,000 and below Rs.20, 000.

It is noticed from the above table that more than fifty percent of
both domestic and foreign tourists incurred expenditure of Rs.80,
000 and above in Kumarakom

Table 4.4

Item wise expenditure incurred by Tourists

Range of Kumarakom
S1.No Item
Expenditure Domestic Foreign
. Accommod 0-2500 7(22.58) 4(17.39)
ation 2500-5000 15(48.39) 11(47.83)
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5000 and above 9(29.03) 8(34.78)
Total 31(100) 23(100)
0-5000 5(16.13) 2(8.70)
Food 5000-10000 16(51.61) | 11(47.83)
10000 and above | 10(32.26) 10(43.48)
Total 31(100) 23(100)
0-10000 4(12.90) 2(8.70)
Transportat 10000-20000 20(64.52) 15(65.22)
ion 20000 and Above | 7(22.58) 6(26.09)
Total 31(100) 23(100)
0-10000 6(19.35) 10(43.48)
Purchase of |  10000-20000 18(58.06) | 11(47.83)
items 20000 and Above | 7(22.58) 2(8.70)
Total 31(100) 23(100)
0-1000 12(38.71) 9(39.13)
Entertainm 1000-3000 13(41.94) | 10(43.48)
ent 3000 and above 6(19.35) 4(17.39)
Total 31(100) 23(100)
0-200 20(64.52) | 12(52.17)
Donations
200-500 5(16.13) 7(30.43)
to people
o Street 500 and above 6(19.35) 4(17.39)
Total 31(100) 23(100)
Ot her 0-200 11(35.48) 6(26.09)
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é . 200-500 8(25.81) 11(47.83)
500 and above 12(38.71) 4(17.39)
Total 31(100) 23(100)
31 23
Total
(100.00) (100.00)

Source: Primary data

Table 4.4 shows the data on item wise expenditure of tourists in
Kumarakom. Majority of the domestic tourists (48.39 percent) spend
Rs.2500-5000 as expenditure on accommodation, and 47.83 per cent foreign
tourists also followed the same pattern of expenditure on accommodation.
29.03 per cent of domestic tourists and 34.78 per cent foreign tourists spend
Rs. 5000 and above on accommodation.

Regarding food more than fifty per cent of domestic tourists spend
Rs.5000-10000 as expenditure on food, while 47.83 per cent foreign tourists
only followed the expenditure range of Rs.5000-10000 on food.

32.26 per cent of domestic tourists spend an amount of Rs.10000 and
above on food articles, while 43.48 per cent foreign tourists spend the same
amount on food.

In the case of transportation, 64.52 per cent domestic tourists and 65.22
per cent foreign tourists incurred an expenditure of Rs.10000-20000 as
transportation expenditure. 22.58 per cent domestic tourists and 26.09 per
cent foreign tourists spend an amount of Rs.20000 and above for
transportation.

Nearly fifty per cent of both the categories spend an amount of Rs.10000-
20000 for the purchase of items from Kumarakom. Regarding domestic
tourists, 22.58 per cent spend an amount of Rs.20000 and above on purchase
of commodities, while 8.70 per cent foreign tourists purchased the items
coming under this range.

On entertainment 38.71 per cent of domestic tourists and 39.13 per cent
of foreign tourists spend an amount of Rs.0-1000 and entertainment charges.
41.94 per cent of domestic tourists and 43.48 per cent of foreign tourists
spend an amount of Rs. 1000-3000 under this head and 19.35 per cent of
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domestic tourists and 17.39 per cent of foreign tourists spend an amount of
Rs.3000 and above for the purchase.

Majority of the domestic and foreign tourists spend 0-200 rupees as
donations to the people on street like beggars. Only 19.35 per cent of
domestic tourists and 17.39 per cent of foreign tourists spend an amount of
Rs.500 and above on this head.

Table 4.5

Nature of Conveyances used by the Tourists in and around the

destination
Nature of Kumarakom
S1.No
Conveyance Domestic Foreign
) 3 3
1 Taxi
(9.68) (13.04)
) Rented 18 8
Vehicle(locally) (64.52) (34.78)
) 8 0
3 Own Vehicle
(25.80)
_ 2
4 Public Conveyance 11(47.83)
(6.45)
5 Others - -
31 23
Total
(100.00) (100.00)

Source: Primary data

From table 4.5 it is clear that 64.52 per cent domestic tourists rented
vehicle locally, while 34.78 per cent foreign tourists used this facility. It is
very interesting to note that 47.83 per cent foreign tourists used the public
conveyance for their travel in and around Kumarakom, while 6.45 per cent
domestic tourists only used the facility of public conveyance. No foreign
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tourist used their own vehicle for travel and 25.80 per cent of domestic
tourists used their own vehicle for travel.
Table 4.6

Expenditure incurred on the purchase of souvenir from tourist

destinations
Kumarakom
SI.No | Amount spend on souvenir
Domestic | Foreign
_ 3 0
1 No Expenses incurred
(9.68)
6 1
2 Rs.0-Rs.2000
(19.35) (4.34)
8 3
3 Rs.2000-Rs.4000
(25.80) (13.04)
9 2
4 Rs.4000-Rs.6000
(29.03) (8.70)
3 7
5 Rs.6000-Rs.8000
(9.68) (30.43)
2 3)
6 Rs.8000-Rs.10000
(6.45) (21.74)
5
7 Rs.10000 and above 0
(21.74)
31 23
Total
(100.00) | (100.00)

Source: Primary data

In the case of souvenir purchase by domestic tourists, 29.03 per cent
domestic tourists spend an amount of Rs.4000-6000, 25.80 per cent
have expenditure between Rs.2000-4000, 19.35 per cent are in the
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range of Rs.0-2000 and another 9.68 per cent were in the range of
Rs.6000-8000 and 6.45 per cent were incurred an expenditure of
Rs.8000-10000. Here it is noticed that 9.68 per cent domestic tourists
were not spend a single rupee on this matter and no domestic tourists
made expenditure of Rs.10000 and above.

Regarding foreign tourists, it is noticed that more than 42 percent
spend Rs.8000 or more. 30.43 per cent spend Rs.6000-8000, 13.04 per
cent spend an amount between Rs.2000-4000. 8.70 per cent spend
Rs.4000-6000. A mere 4.34 per cent spend amount less than Rs2000
on Souvenirs.

From the above table it is clear that almost all foreign tourists spend
some money on the purchase of souvenirs. Regarding domestic tourists,
they are very stingy on the spending on souvenirs.

Table 4.7

Ownership of Resort

SI1.No Nature of Ownership Kumarakom
1 Proprietary(Male)with local origi )
roprietary(Male)with local origin
P Y : (23.53)
, Proprietary(Female)  with  local | 2
origin (11.76)
o _ 7
3 Corporates within India
(41.18)
: : 3
4 Corporates outside India
(17.65)
1
5 Others
(5.88)
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Total

17(100)

Source: Primary data

Table 3.8 shows the ownership of resorts which are functioning in

Kumarakom. 41.18 per cent resorts were owned by corporate within India,

while 23.53 per cent were owned by the Proprietors who are male and local

In nature.17.65 per cent resorts were owned and operated by corporate

outside India, mean foreign origin. 11.76 per cent resorts were owned and

operated by the proprietors who are female with local origin. 5.88 per cent

were owned by others like co-operative societies.

It is noticed that, more than fifty per cent of the resorts functioning in

Kumarakom are owned and operated by people who are outside Kerala or

even foreign origin.

Table 4.8
Employment Generation by Resorts
Kumarakom
Number of
SI.No Number of | Local People Others
Employees
Resorts (%) (%)
1 0-10 3 73 27
2 10-20 4 80 20
3 20-30 3 77 23
4 30-40 3 65 35
5 40-50 2 68 32
6 50-60 1 64 36
Total 17(100)

Source: Primary data

Employment generation is the major economic activity in
tourism sector. Table 3.9 shows the employment generated by
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the resorts in Kumarakom. Out of 17 resorts 3 resorts are
providing employment to 0-10 people and 73 percent of these
employees are local origin. 4 resorts are giving employment
opportunities to 10-20 people and out of this 80 per cent are
from local area.3 resorts have employees in a range of 20-30
and 77 per cent are local origin. Another 3 resorts have
employee strength of 30-40 and out of these employees, 65 per
cent are of local origin. 2 resorts have employee strength of 40-
50 and 68 percent are from local area. Only one resort has
employee strength of 50-60 and out of this 64 per cent were
local origin.

From the above analysis it is clear that majority of the resorts
are providing employment opportunities to the local people.

Table 4.9
Procurement of items by Resorts
Kumarakom
Local Outstation
Purchase Purchase (Monthly
SI1.No Items
(Monthly (Monthly Average)
Average) Average) In Rs.
In Rs. In Rs.
7300 1280 8580
1 | Vegetables
(85.08) (14.92) (100)
) 7400 2143 9543
2 Fish
(77.54) (22.46) (100)
7566 2548 10114
3 Meat
(74.81) (25.19) (100)
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5547 5253 10800

4 Cereals
(51.36) (48.64) (100)
6707 5836 12543

5 Pulses
(53.47) (46.53) (100)
6298 3569 9867

6 Beverages
(63.83) (36.17) (100)
7 Other 3997 2435 6432
items (62.14) (37.86) (100)
44815 23064 67879
Total

(66.02) (33.98) (100)

Source: Primary data

Table 3.10 shows the procurement of items by the resorts. On an
average almost all the resorts are spending an amount of Rs.8580 on
vegetables. Out of this Rs.7300 (i.e.85.08 per cent) are used for local
purchase and only 1280(i.e.14.92 per cent) is used for outstation
purchases of vegetables. Majority of these vegetables are supplied by the
Kudumbasree units in and around Kumarakom. The major attractive
dishes in Kumarakom are fish based. Almost all the resorts spend an
amount of Rs.9543 on a monthly average. Out of this Rs.7400 (i.e.77.54
per cent) is spend locally and Rs.2143 (i.e.22.46 per cent) is used for
outstation purchase. For the purchase of meat, the resorts are spending a
monthly average of Rs.10114. Out of this they are spending an amount of
Rs.7566 (i.e.74.81 per cent) for local purchase and Rs.2548 (i.e.25.19 per
cent) for out station purchase.

Regarding cereals, they spend a monthly average of Rs.10800 and
out of this, Rs.5547 (i.e.51.36 per cent) is utilized for local purchase and
Rs.5253 (i.e.48.64 per cent) for outstation purchase. In the case of
pulses, Rs.12546 is spending by the resorts on a monthly average.
Rs.6707 (i.e.53.47 per cent) is spend on local purchase of pulses and
Rs.5836 (i.e.46.53 per cent). For beverages, they are spending a monthly
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average of Rs.9867 and out of this, Rs.6298 (i.e.63.83 per cent) is used
for local purchase and Rs.3569 (i.e.36.17 per cent) is for outstation
purchase. They spend an average amount of Rs.6432 for other items and
out of this, Rs.3997 (i.e.62.14 per cent) is used for local purchase and
Rs 2435 (i.e.37.86 per cent) is used for outstation purchase.

Thus from the above table, it is clear that, on average the resorts are
spending an amount of Rs.67879 on food and beverages. Out of this,
Rs.44815 (i.e.66.02 per cent) is utilized for local purchase and an amount
of Rs.23064 is devoted for outstation purchase.

On food and beverages, most of the resorts are spending heavily on
local purchase than outstation purchase and this will generate more
linkage effect on the local economy.

Table.4.10

Promotion of Cultural and Social services by Resorts

Kumarakom
SL.No Name of activity

Number of Resorts %

Promotion of Art
1 5 29.41
forms

Preservation of
2 o 4 23.53
historical monuments

Infrastructure to local

3 2 11.76
people
Respect of local
4 3 17.65
culture
Assistance for
5 _ 2 11.76
education
6 Other Social services 1 5.88
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Total 17 100

Source: Primary data

Table 4.10shows that the initiatives done by the tourist resorts in
Kumarakom for the preservation of culture. Out of 17 resorts, 5
resorts(i.e.29.41 per cent) promotes art forms like Kathakali,
Mohiniyattam etc. 4 of them(i.e.23.53 per cent) preserves the historical
monuments in their premises. 2 resorts (i.e.11.76 per cent) constructed
roads in the local area and started drinking water schemes to the local
people. 3 resorts (i.e.17.65 per cent) are giving instruction to their
tourists to respect the culture of local public while they interact with
them. 2 another resorts (i.e.11.76 per cent) are providing assistance to the
children in the local area for their education. One resort (i.e.5.88 per
cent) is providing other social service activities like visiting of home for
destitute, donation to orphanages etc.

All resorts in the study area are trying to preserve the culture of the
local area and also trying to develop the society as a whole.
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Chapter 5

Findings Suggestions and Conclusion

Introduction

As tourism plays an important role in the modern world, it is
necessary to find out the impact of tourism on different economies of the
world. Most of the Under Developed Countries consider tourism as a
panacea for economic development. But they will never consider the
negative impacts of tourism and this will create certain detrimental as
well as catastrophic effects on their economies as a whole. In order to
avoid these negative effects, the tourism planners should focus on
innovative tourism practices. Responsible Tourism is a best example for
alternative tourism practices. As the one and only responsible tourist
destination in India, Kumarakam was the apt place for the researcher to
conduct his study. The following were the findings of this study.

1. Majority of the respondents in this study area were engaged in clam
collection, toddy tapping, fishing, casual labour works etc. After the
implementation of Responsible Tourism Initiative, they got a lot of
employment opportunities in the tourism sector and this enhanced their
living standards as well as their social status.

The employment profile of the respondents were shifted to drivers,
homestay owners, resort owners, workers in tourist resorts and other
works related with tourism,

2. Income pattern of the respondents have changed a lot after the
implementation of Responsible Tourism. Certain respondents reported
that they had no regular income before the implementation of this
scheme. After implementing this scheme, their income raised to a range
of 0-6000.

4, Majority of the respondents opined that the development of
infrastructure is the major achievement of Responsible Tourism
initiative. They also opined that the employment opportunities in the
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local area have increased to a great extent and trade and commerce has
also showed an upward trend after the implementation of this new
initiative.
5. Majority of the respondents have opined that their standard of living
has increased after the implementation of Responsible Tourism initiative.
They consider this as the major achievement of this scheme other than
increase in income or employment opportunities. Other benefits which
they received from this initiative were the improvement in language and
cultural advancement in their area.
6. More than fifty per cent of the respondents have the opinion that they
are fully satisfied with the tourism development in there are. But a small
percentage opined that the tourism development is the major reason for
the skyrocketing of land prices in the study area and this exorbitant land
value creates a lot of hardships to the local public when they want to
purchase land.
7. More than eighty per cent of the respondents have opined that there
are still some problems persisting in the tourism sector even after the
implementation of Responsible Tourism in Kumarakom. Environmental
problems are the foremost among them. The use of plastics as well the
contamination of water is the serious threats to the environment in
tourism sector. The contamination of water in Vembanad lake due to the
development of tourism leads to the extinction of certain fish species
also. Certain respondents opined that there is some economic inequality
may arise due to this tourism development. It is interested to note that
nobody reported any social problems in this tourist destination after the
implementation of this new scheme.
8. While analyzing the tourist inflow to Kumarakom, it is noticed that
the average domestic and foreign tourist ratio is 60:40.
Q. Majority of the tourists (both domestic and foreign) incurred an
expenditure pattern in a range between Rs.20, 000 and 1 Lakh and above.
No tourists were reported in the category of expense which is less than
Rs.20, 000.

Major expenditures made by the tourists were in the category of
accommodation, food, transportation, entertainment, donations to the
people in the street like beggars etc.
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10. Most of the domestic tourists used rented vehicles locally and this
will create more linkage effect in the local area. More than forty per cent
of foreign tourists used public conveyance for the local visits. This will
reduce the environmental pollution to a great extent.

11. Almost all the foreign tourists incurred expenses on souvenirs, while
a small portion of domestic tourists were reluctant to purchase the
souvenirs from local people. This expenditure will create some positive
linkage effect in local area.

12. It is interested to note that even after the implementation of
Responsible Tourism initiative, still the ownership of resorts are vested in
the hands of corporate giants(either in India or foreign). More than fifty
per cent of the resort owners are the representatives of big business
tycoons in India or abroad. So the decision regarding the day to day
operations will be taken by the corporate headquarters and this may
create some difficulties to the local public as well as environment.

13. In this study it is noticed that the working population with the resorts
are of local origin after the implementation of Responsible Tourism
initiative. In the same way majority of the tourist resorts gave priority to
give employment opportunities to women and this led to the
empowerment of women in this locality.

14. The procurement of items for the functioning of resorts is done
locally. More than fifty per cent of the items like vegetables, meat, fish,
cereals, pulses etc are purchased locally and this will enhance the local
trade and commerce and will create more linkage effect in the local area.
15. Most of the resorts are promoting the cultural tradition of Kerala by
incorporating art forms like Mohiniyattam, Kathakali, Ottanthullal etc. in
their daily activities. They are preserving the historical monuments
available with them and they induce the tourists to visit the important
historical monuments in the nearby area. Certain resorts are advising
their guests to respect the local culture of the people.

16. In the case of social service activities, certain resorts constructed
infrastructure to the local people by spending money from their own
pocket. Two resorts are providing financial assistance to the local
children for their education.
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Suggestions

Studies pertaining to tourism connected with developing countries are
very limited and hence there is a wider scope for further studies. The
present study has included variables affecting tourism industry like
tourists, resort owners, local people etc. There is ample scope for
separate studies on each group.

Studies can be made on the government policies, measures, planning
and development of tourist spots in relation to the need of the growing
tourism demands.

As a major area of research, women empowerment can be analaysed
from the perspective of tourism development.

Study can also be made on tourism and its growing environmental
effect and the measures to protect environmental damages caused by
tourist inflows.

A number of countries conduct large scale tourist exhibitions, travel
marts etc to promote tourism. India and Kerala also follow the same.
Studies can be made on which method of sales promotion activity is more
effective to promote tourism.

As a multidisciplinary topic tourism can also be studied from various
angles.

Conclusion

The entire discussion in this work has been made to understand the
socio economic and cultural impact of Responsible Tourism initiative in
Kumarakom Gramma Panchayath. In order to understand these concepts,
the researcher gave more emphasis on the views of local people, guests
and resort operators.

This study revealed that the development of infrastructure, more
employment opportunities, stimulation of business activity, concern for
culture and history, conservation of historical monuments and ecology,
women empowerment etc are the benefits derived from the new and
innovative tourism practice.

From this study, it is clear that this initiative can be replicated in
various tourist spots in India and can reduce the intensity of the
disintegration of various tourist spots.
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QuestionnaireResortgSouvenir shops etc.

1.Name of Institution

2.0wnership : 1)Proprietary

2)Private Limited

3)Government
4)N.G.O
3.Name and sex of the owner
4 Ownership and value of Assets
Owned Hired Neither owned Total Value
nor hired
Land
Building
Other assets
5 Source of drinking water : 1)Well
2)Tube well

3)Packaged drinking water

4)R.0 System

5)Others
6,Have you availed any loan . Yes/No
71f YES, source : 1)Government
2)Banks

3)Co-operative societies

4)S.H.Gs
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5)Money lenders

6)Friends and relatives

7)Others
8.Have you got any other government
assistance in the form of subsidies,
materials, training skill etc. : Yes/No
9 Have you heard about Responsible
Tourism Initiative : Yes/No
10 If YES,what is the source :1)News paper
2)Television
3)Radio

4)Other source

11 Have you undergone any training to

Practice Responsible Tourism : Yes/No
12 If YES What is the source? :1)Central/State Dept/Local Govt.
2)Private
3)Others

13.Duration of Training
14 How many are trained in your organization :
15 Are you practicing Responsible Tourism

in your organization : Yes/No
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16 If YES, mention the nature of practice

17Whether your organization prevent

Economic leakage?

:1)By incorporating Local people in your

activity
2)By using local products

3)By preserving environment

4)By preserving social /cultural activities

5)By saving energy/water resources

6)By other ways

:1)To a Great extent

2) To Some extent

3)Not at all

18 In what ways your organization

prevent economic leakage

:1)By providing employment to local people

2)By using local products/inputs

3)Other ways

19 Total number of people working in your Organisation

Local Handicapped Others
Male Female Male Female Male Female
Skilled
Unskilled
Total
20.Type and percentage use of products/inputs in your activity
Type of % of local % of other Total use

inputs/products used

inputs/products used | inputs/products used

21Nature of purchase of local items

:1)Direct Purchase from producers
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2)From middlemen
3)from local market
4)From wholesale market
5)Other source
22How you are disposing the wastes
generated by your activity : 1)Domestic disposal

2)Disposal by local government

3)Others
23 Whether Your organization cause
any environmental threat : Yes/No
24 If No, mention the methods you
adopted to minimize the
environmental problems :1)
2)
3)
4)
25 Whether Your organization
protects the social and Cultural
aspects of Local people : Yes/No
26 If YES in what ways you
preserve the social and cultural
aspects of the locality :1)
2)
3)
4)
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27Whether your organization

saves energy/water resources : Yes/No
28. If YES,mention it 1)
2)
3)
4)

29Whether you allow the local public to

enter the premises of your institution : Yes/No

30.Is your institution cause an obstacle to
the local public in lime shell collection, Yes/No
fishing and other activities
31If NO,how you provided facilities :1)
2)
3)
4)
32The tourism infrastructure facilities

favourable to R.T initiative in this area are : Excellent,Very Good,Good,Poor

33 Is there any social change in this area
after the implementation of R.T :To a great extent
To some extent
,Not at all
34Whether the R.T initiative improved the

economic conditions of local people . Yes/No
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35.If YES in which form

36.Whether the tourists are satisfied with the

developments after R.T initative : Yes/No

37Are you satisfied with the current level of earnings
from tourism sector after the implementation of RT To a great extent
To some extent

Not at all
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SI.No

1)Name of the owner

Questionnaire CEnterprises

2)Whether the enterprise is using electricity : Yes/No

3)Whether the enterprise have availed any financial assistance: Yes/No

a)lf Yes give source of credit
1.Government
2.Scheduled banks
3.Private banks
4.Money lenders

5.0thers(Specify)

4) Ownership and value of Assets

Type of asset Owned Hired Neither owned Total Value
nor hired

Land

Building

Other assets

5)Nature of Enterprise

:1)Household enterprise without hired labour
2)Household enterprise with hired labour
3)Non-Household enterprise without hired labour
4)Non-household enterprise with hired labour

5)Others(Specify)

5)Total Number of labours in this enterprise:
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Total
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Local Outsider Local Outsider

Male

Female

Total

6)Source of raw material:
1)Locally procured
2)Imported from
a)Within the state
b)Outside the state
3)Others(Specify)

7)Type and percentage use of products/inputs in your activity

Type of % of local % of other Total use
inputs/products used | inputs/products used | inputs/products used

8)ls your enterprise generate any waste materials: Yes/No
9)If YES, the waste disposal arrangement a) Own Disposal
b) Disposal by local bodies
c)Others(Specify)
10) Whether the entrepreneurial activity is related to Tourism :  Yes|No
11)Whether the Tourism development in this area benefited your activity: Yes|No
12)If YES : To marke eproduct
2)To procure the raw material
3)To increase the profit

4)O0thers(Specify)

13) The market share of the product in the chronological order
1) Foreign Tourists

2)Domestic Tourists
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3)Local People
4)Export

5)Others(Specify)

14)Have you heard about Responsible Tourism Initiative : Yes/No

15)If Yes from which source you got information about Responsible Tourism : 1)From Newspaper
2)Tourism Dept.
3)T.V/Radio
4)Others(Specify)

16 Whether you are part and parcel of R.T initiative Yes/No

17) If Yes mention the way in which you are practicing : 1) By providing employment to locals

2) By providing employment to
physically handicapped people

3)By producing local commodities
4)By restricting the use of plastics
5) By disposing the garbage properly
6)Others(Specify)

18Are you satisfied with the tourism development in your area:  Yes/No
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Questionnaireon tourists

. Identification particulars

1. Name of the tourist
2 .Place of Enquiry
3. Date of Enquiry

4. Nationality : (a)Indian [ ](b) Foreign [ ]

LT LYRAFY /AGATSY &LISOATFE GKS {GFdSXXXXXXXXXXXX

LT C2NBAIAY [/ AGATSY &LISOATe G(KS [/ 2dzy i NEXXXXXXXXX

5. Nature of home town : (@Rural [ ] b)Urban [ ]| (c)Metro
[I. Demographic particulars [ ]
6. Age
7. Sex . (a) Male |:| (b) Female |:|
8. Marital Status : (a) Single |:| (b) Married |:|
9. Educational Qualification . (a) llliterate
(b) Literate but below primary
(c) Primary
(d) Middle

(e) Secondary

(f) Higher Secondary

(g) Graduate

(h) Post Graduate and above

g 0ot ood

(i) Technical education
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10. Religion

11. Community

12. Occupation

(j) Other certificate course

(k) Any other (Specify)

: (a) Government Employee

(b) Private Sector Employee

(c) Self Employed

(d) Others (Specify)

13. Receipt of Income of the respondent

[1l. Motivation/Sources of information on Totsm
14. Total amount spent on your trip
a) Accommodation
b) Food
c) Transportation
d) Purchase
e) Entertainment
f) Donations to people on street
g) Others (Specify)
15. Air line service used by you to reach Kerala.

a) Air India/Indian Airlines
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(a) Individual Income (Monthly)

(b) Family Income (Monthly)

XXXXXXXdwa @

XXXXXXXdPwa @

XXXXXXXdwa @

XXXXXXXPwa @

XXXXXXXdwa @

XXXXXXXPwa @

XXXXXXXPwa @

N

L O O
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[]



b) Private airlines
c) Other international airlines
16. Nature of transportation used while you are in Alappuzha/Kumarakom
a) Taxi
b) Own vehicle
c) Rented vehicle
d) Public Conveyance
SO hIKSNROALISOATEXXXXXXXXU

17.Rank the elements that you might consider when you choose a tourist destination

Elements of tourist destination Rank

Climate conditions

Diversity of cultural/historical attractions
(architecture, tradition and ¢

Unusual plants and animals, wildlife and natural environment
(Unspoiled nature)

Healthcare facilities

Available of sport facilities and recreation activities

Special Promotion

Any other(Specify)

18. How often have you been visited Kumarakom?

] 1 time ] 2 times ] 3 times ] 4 times ] ‘More than 4 times

19. Where did you get information used to plan for you trip? Pleasefi & 0 amafor yach itejnon a scale >>1<<
Least Important to >>5<< Most Important
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Lists of the information Most Least
5 4 3 2 1

Own experience / Past visits

Travel agencies

Published sources (newspaper,
brochures)

Books / Magazines

Tourism Authority (KTDC)

Internet

TV / Travel shows/Travel marts

Friend / Relative

Special promotions

20. How important factor were the following factors for your decision to go to Kerala? (Rate them on a scale >>1<<
Least Important to >>5<< Most Important) Pleasefi & 0 amefor gach factQr

Factors Most Least

1 2 3 4 5

Accommodation standards

Climate and Weather

Food

Beaches

Wildlife

Historical monuments.

Art/Craft forms

Healthcare(including Ayurveda)

Hillstations

Backwaters
Nightlife
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Shopping

Adventure and fun activities

Rest and relax activities

Local Culture

21. Your opinion about the Tourist places in Kumarakom

Sl.

Tourist Places Visited places

Yes/No

Excellent

Very

.Good

Good

Good

To Some

extent

Poor

Very

Poor

Bad

1. Backwaters

1 Punnamada

2 Kuttanad

3 Pathiramanal

4 Thanneermukkom
5 Kumarakam kayal
2.Beaches

1 Arthunkal

2 Andhakaranazhi
3 Marari

4 Alappuzha

3. Historical places

1 Krishnapuram palace
2 Karumadi
3 Punnapra
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4. Pilgrim Centres.

1 Ambalappuzha

2 Mannarassala

3 Arthunkal Church
4 Edathwa Church

5.Sanctuary

Kavanattinkara

6. Village life experience

1 Ride through canals
2 Fishing

3 Visit to plantation

4 Glimpse of village life

7. A day with a farmer

1 Visit to farmers house
2 Visit to Manchadikkari
3 Coir making
4 Visit to gift unit
22. Your opinion about the shortcomings of Tourist places in Kumarakom
SI.No | Tourist Places Lacks Lacks Not Lacks Too Lack of | All
Propaganda | Basic accessible | Development | costly | Skilled Of the
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Development In spots Guides above
1. Backwaters
1 Punnamada
2 Kuttanad
3 Pathiramanal
4 Thanneermukkom
5 Kumarakam kayal
2.Beaches
1 Arthunkal
2 Andhakaranazhi
3 Marari
4 Alappuzha

3. Historical places

1 Krishnapuram palace
2 Karumadi

3 Punnapra

4. Pilgrim Centres.

1 Ambalappuzha

2 Mannarassala

3 Arthunkal Church

4 Edathwa Church

5.Sanctuary
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Kavanattinkara

6. Village life experience

1 Ride through canals
2 Fishing

3 Visit to plantation

4 Glimpse of village life

7. A day with a farmer

1 Visit to farmers house
2 Visit to Manchadikkari
3 Coir making
4 Visit to gift unit
23. Preferred Type of food (a) South Indian |:|
(b) North Indian |:|
(c) Chineese []
(d) Others (Specify) ]
24. Satisfaction with the facilities available in Kumarakom
SI.No | Facilities Excellent Very Good Good Poor Very Bad
.Good To Some Poor
extent
1 Transport
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2 Accomodation

3 Infrastructure

4 Food

5 Room Rent

6 Cleanliness in Hotel

7 Cleanliness in Tourist
Spots

8 Price Level of
Commodities

9 Co-operation from the
locals

10 Services of Tourism
Department

11 Modern Banking
facilities

12 Entertainment facilities

13 If assisted by guide,

Services of guide

Yes/No

LT Sasz

B

{LSOATR

e

0 KS

25. Have you purchased any souvenir from Kumarakom ?

A

S

v

FYR 022G XXXXXXXDPD




26. State the problems you have faced as a tourist in Kumarakom

Situational Constraint:

Financial Constraint:

Personal Constraint:

(a) Security

(b) Power

(c) Water

(d) Sanitation

(e) Hospitality

(f) Maintenance of tourist places

(g) Communication facility

(h) Congestion

(a) Entry fees for tourist spots

(b) Rent

(c) Transport

(d) Food

(e) Accommodation

(f) Entertainment

(g) Banking facilities

(h) Prices of the local products

(i) Cost of living

(a) Knowledge about tourist spots

(b) Comfort with food

(c) Comfort with people and
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Their culture

(d) Comfort with language []

(e) Knowledge about prices of []
Articles and their plan of
Availability

Awareness on Responsible Tourism
27. What are your status regarding Responsible Tourism?
00 L R2y Qi 1y2¢6 6KIFG A

Ak

(b) I have been thinking about it lately |:|

(c) I want to make contribution towards it []
[]

(d) ' am working on responsible tourism programmes

Hy © LT Ad A&WRQ AY vd b2 HpI KIFI@GS @2dz SOSNJ

Yes/No
29. For you Responsible Tourism means
(a) Protect the interest of local populace

660 tNRGSOG G2dNR&aGan NAIKIA

(c) Promote harmony in the area []
(d) Develop and imbibe the duties of the tourist ]
(e) Promote social and environmental care []
30. Which of the following aspects do you want to focus on in your responsible tourism campaign?
(a) Environment |:|
(b) Local People []
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(c) Society []
(d) Economic Growth ]
(e) Other aspects []

31. Which of the flowing are the best modes for promoting responsible tourism?

(a) Training Courses Db) Workshops

(c) Conferences and Seminars

(d) Distributing Responsible Tourism brochures

0 0O O

(e) Collaboration with other institutions
32. Are you interested to visit Kumarakom again?
(a) Yes [] (b) No []
L¥ Sakb2X wSIazy O0aLISOAFEXXXXXXXX®DU

5

33. As a responsible tourist, are you ready to pay an additional amount for the protection of ~ environment in

Kumarakom?
(a) Yes [] (b) No []
ond® LT ,Sax K2g YdzOKK {LISOAFE (KS | Y2dzy i XXXXXXXXXX

35. Distance you have travelled from native place
36. GDP of your country/State

37. Your Suggestions for the improvement of Tourism in Kumarakom:

XXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXPPX XXX XXX XXX

XXXXoPD

XXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXX D
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